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ABSTRACT 

 

Aji Cahyono 2022, Marketing Strategy Analysis to Increase Sales Volume, 

a case study on MSME Of Mie Ayam dan Bakso Lik No which is located at Jl. Baron 

KM 1 Tegalsari 09/08 Siraman, Wonosari, Gunungkidul, Yogyakarta Special 

Region 55851.  This research was under the guidance of Mr. Deddy Supriyadi. 

MSME Mie Ayam dan Bakso Lik No pursue business in the culinary field, 

namely chicken noodles and meatballs. The business, which was founded in 1991 

until now, has always increased and grown sales. However, after a look at the sales 

volume from 2017 to 2021, it is known that the percentage increase in sales is 

fluctuating. This is suspected to have something to do with marketing strategy. 

The purpose of the study is to find out the marketing strategy with the 

application of a marketing mix related to sales volume. The research method used 

is a case study with a quantitantitaf approach. The data were taken using a 

questionnaire in the form of a likert scale.  

The results of the cartesian chart analysis show that the indicators in 

quadrant A are product variations whose performance has not been in accordance 

with consumer expectations so they need to be improved. The indicators in quadrant 

B are Product quality, product taste is very satisfactory, the product is in new 

condition, the level of maturity according to the wishes of consumers, the price is 

cheaper than competitors, and strategicoxy. Indicators in quadrant C are the 

existence of discounts offered, word of mouth promotions, social media 

advertisements, business locations maintained cleanliness, parking lots provided 

are quite spacious and delivery services prioritize low performance because they 

are considered less important by consumers and indicators in quadrant D are 

attractive product appearance, packaging of takeaway products, the attached 

banner is clearly visible to consumers. 

 

Keywords: Marketing strategy, marketing mix, sales volume 
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ABSTRAK 

 

Aji Cahyono 2022, Analisis Strategi Pemasaran Dalam Upaya 

Meningkatkan Volume Penjualan, studi kasus pada UMKM Mie Ayam dan Bakso 

Lik No yang beralamat di Jl. Baron KM 1 Tegalsari 09/08 Siraman, Wonosari, 

Gunungkidul, Daerah Istimewa Yogyakarta 55851. Penelitian ini di bawah 

bimbingan Bapak Deddy Supriyadi. 

UMKM Mie Ayam dan Bakso Lik No menekuni usaha di bidang kuliner 

yaitu mie ayam dan bakso. Usaha yang berdiri sejak 1991 sampai sekarang ini 

penjualannya selalu meningkat dan berkembang. Namun setelah ditilik pada 

volume penjualan dari tahun 2017 hingga 2021 diketahui persentase kenaikan 

penjualan yang fluktuatif. Hal ini diduga ada kaitannya dengan strategi pemasaran. 

Maksud dan tujuan dari penelitian adalah untuk mengetahui strategi 

pemasaran dengan penerapan bauran pemasaran yang berkaitan dengan volume 

penjualan. Metode penelitian yang digunakan adalah studi kasus dengan 

pendekatan kuantitantitaf. Data diambil menggunakan kuesioner berbentuk skala 

likert.  

Hasil analisis diagram kartesius menunjukkan indikator di kuadran A adalah 

variasi produk yang peformanya belum sesuai dengan harapan konsumen sehingga 

perlu ditingkatkan. Indikator di kuadran B yaitu Kualitas produk, rasa produk 

sangat memuaskan, produk dalam kondisi baru, tingkat kematangan sesuai 

keinginan konsumen, harga lebih murah dibanding pesaing, dan lokasi strategis. 

Indikator di kuadran C yaitu Adanya potongan harga yang ditawarkan, promosi 

melalui mulut ke mulut (word of mouth), iklan media sosial, lokasi usaha terjaga 

kebersihannya, lahan parkir yang disediakan cukup luas dan layanan pesan antar 

prioritas peningkatan peformanya rendah karena dianggap kurang penting oleh 

konsumen dan indikator di kuadran D yaitu Penampilan produk menarik, 

pengemasan produk takeaway, banner yang terpasang terlihat jelas oleh konsumen. 

 

Kata kunci: Strategi pemasaran, bauran pemasaran, volume penjualan 
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