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ABSTRACT 

THORIQ SYAFAR ALBANI. 2025. Development of Social Media Promotion to 

Increase Sales Turnover (Case Study on CIKI Bakery Microenterprise). This 

business is located at Jalan Subali Raya No. 282, RT 02, RW 05, Krapyak Village, 

West Semarang District, Semarang City, Central Java. This research was 

supervised by Dandan Irawan 

This study is motivated by the growing phenomenon of digital promotion 

which, despite its potential, has not been fully optimized by many micro, small, and 

medium enterprises (MSMEs), including CIKI Bakery. The business utilizes social 

media platforms such as Instagram and WhatsApp; however, their usage is 

unstructured, lacking dedicated administrative management, and often blends 

personal content with business promotions. The purpose of this research is to 

identify the current promotional conditions, evaluate the implementation of the 

SOSTAC method in digital marketing strategy, and formulate practical steps to 

increase sales turnover through social media. 

This research adopts a descriptive quantitative approach using a case study 

at CIKI Bakery. Data were collected through observation, interviews, and 

questionnaires distributed to 35 customer respondents. The data were analyzed by 

comparing field findings with relevant digital marketing theories and SOSTAC 

indicators (Situation, Objectives, Strategy, Tactics, Action, Control). 

The results indicate that the current promotional activities are not yet 

systematically structured and do not fully adhere to the principles of the SOSTAC 

framework. Each element has not been implemented optimally, from situation 

analysis to promotional control. Efforts such as increasing content frequency and 

collaborating with resellers have not had a significant impact on achieving the 

business’s sales targets, which have consistently fallen short over the past five 

years. 

 

Keywords: Social Media Promotion, SOSTAC, Sales Turnover 
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ABSTRAK 

THORIQ SYAFAR ALBANI. 2025. Pengembangan Promosi Melalui Media 

Sosial Untuk Meningkatkan Omzet Penjualan, studi kasus pada Usaha Mikro CIKI 

Bakery. Usaha ini beralamat di Jalan Subali Raya No. 282, RT 02, RW 05, 

Kelurahan Krapyak, Kecamatan Semarang Barat, Kota Semarang, Jawa Tengah. 

Penelitian ini dibimbing oleh Bapak Dandan Irawan 

Penelitian ini dilatarbelakangi oleh fenomena promosi digital yang semakin 

berkembang namun belum dimanfaatkan secara maksimal oleh sebagian besar 

pelaku UMKM, termasuk CIKI Bakery. Usaha ini telah memanfaatkan media sosial 

seperti Instagram dan WhatsApp tetapi penggunaannya belum terorganisir dengan 

baik, tidak ada admin khusus, dan promosi masih bercampur dengan konten pribadi. 

Tujuan dari penelitian ini adalah untuk mengetahui kondisi promosi yang berjalan, 

mengevaluasi penerapan metode SOSTAC dalam strategi promosi digital, serta 

merumuskan langkah-langkah praktis dalam upaya peningkatan omzet penjualan 

melalui media sosial. 

Metode penelitian yang digunakan adalah pendekatan kuantitatif deskriptif 

dengan studi kasus di CIKI Bakery. Pengumpulan data dilakukan melalui observasi, 

wawancara, dan penyebaran kuesioner kepada 35 responden pelanggan. Analisis 

data dilakukan dengan membandingkan hasil empiris di lapangan dengan teori 

pemasaran digital serta indikator dalam metode SOSTAC (Situation, Objectives, 

Strategy, Tactics, Action, Control). 

Hasil penelitian menunjukkan bahwa promosi yang dilakukan masih belum 

terstruktur dan belum sepenuhnya mengikuti prinsip SOSTAC. Setiap elemen 

SOSTAC belum dijalankan secara optimal, mulai dari analisis situasi hingga 

kontrol kegiatan promosi. Upaya yang dilakukan untuk meningkatkan omzet, 

seperti memperbanyak konten dan menjalin kerja sama dengan reseller, belum 

berdampak signifikan terhadap target penjualan yang selama lima tahun terakhir 

tidak pernah tercapai. 

 

Kata Kunci: Promosi Melalui Media Sosial, SOSTAC, Omzet Penjualan 
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