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ABSTRACT 

INDAH YULIANTI NAFIAH, 2023. The effect of the store atmosphere on consumer 

purchasing decisions. Case study on business units of trade in goods and services 

Cooperation RW 05 Bukit Ligar Bandung, under the guidance of   Hj. Nanik Risnawati 

and Mohammad Fahreza. 

This study aims to determine the effect of store atmosphere consisting of exterior, 

general interior, store layout and interior (point-of-purchase) display to  consumer 

purchasing decision at Cooperation RW 05 Bukit Ligar Bandung. Based on the results 

of a survey of members who did not make purchases, the reason was that the Goods 

and Services Enterprise Unit Cooperation RW 05 Bukit Ligar had not fully paid 

attention to the goods being sold whether they were still suitable for consumption or 

not (expired date was not paid attention to), the promotions carried out had not been 

achieved because of information communication. which are still not functioning well 

both on social media and on the information boards themselves, as for goods whose 

prices are still quite high, making consumers not make purchases. 

 The method used is a quantitative method with descriptive and causal research. 

Data types use primary and secondary data. Techniques in collecting data are 

interviews, questionnaires and literature studies. The take of sample using probability 

sampling method of simple random sampling type with 43 respondents. Data analysis 

techniques used descriptive analysis and multiple linear regression analysis.  

The results showed that store atmosphere and consumer purchase decision in 

Cooperation RW 05 Bukit Ligar are in good category. The result of hypothesis testing 

simultaneously, store atmosphere have significant influence to consumer purchasing 

decision. The amount of influence store atmosphere to purchase decision of 58,2%, the 

rest influenced by other factors such as product quality and price factors are not 

examined in this study. Based on the partial hypothesis test, the sub-variable exterior, 

store layout and interior (point-of-purchase) display significantly influence consumer 

purchasing decision, while general interior has no significant effect to consumer 

purchase decision on Cooperation RW 05 Bukit Ligar. Store layout has the greatest 

influence followed by interior (point-of-purchase) display and exterior. While sub 

variable of general interior has the least influence and not significant to consumer 

purchase decision. 
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ABSTRAK 

INDAH YULIANTI NAFIAH, 2023. Pengaruh store atmosphere (suasana toko) 

terhadap keputusan pembelian konsumen anggota. Studi kasus pada Koperasi RW 05 

Bukit Ligar Bandung, dibawah bimbingan Hj. Nanik Risnawati dan Mohammad 

Fahreza. 

Penelitian ini bertujuan untuk mengetahui pengaruh store atmosphere yang 

terdiri dari exterior, general interior, store layout dan interior display terhadap 

keputusan pembelian konsumen di Koperasi Serba Usaha RW 05 Bukit Ligar Bandung. 

Berdasarkan hasil survey kepada anggota yang tidak melakukan pembelian, beralasan 

dikarenakan Unit Perdagangan Barang dan Jasa KSU RW 05 Bukit Ligar belum 

sepenuhnya memperhatikan barang yang dijual apakah masih layak di konsumsi atau 

tidak (expired date kurang diperhatikan), promosi yang dilakukan belum tercapai 

karena komunikasi informasi yang masih kurang berjalan baik di social media maupun 

di papan informasinya itu sendiri, adapun barang-barang yang harganya masih cukup 

tinggi, membuat konsumen tidak melakukan pembelian. 

Metode yang digunakan adalah metode kuantitatif dengan jenis penelitian 

deskriptif dan kausal. Jenis data menggunakan data primer dan sekunder. Teknik dalam 

mengumpulkan data adalah wawancara, kuesioner dan studi kepustakaan. Pengambilan 

sampel menggunakan metode probability sampling jenis simple random sampling 

dengan responden sebanyak 43 orang. Teknik analisis data menggunakan analisis 

deskriptif dan analisis regresi linear berganda.  

Hasil penelitian menunjukkan bahwa store atmosphere dan keputusan pembelian 

konsumen di Koperasi Serba Usaha RW 05 Bukit Ligar berada pada kategori baik. 

Hasil pengujian hipotesis secara simultan, store atmosphere berpengaruh signifikan 

terhadap keputusan pembelian konsumen. Besarnya pengaruh store atmosphere 

terhadap keputusan pembelian sebesar 58,2%, sisanya dipengaruhi oleh faktor lain 

seperti faktor kualitas produk dan harga yang tidak diteliti dalam penelitian ini. 

Berdasarkan uji hipotesis secara parsial didapat sub variabel exterior, store layout dan 

interior display berpengaruh signifikan terhadap keputusan pembelian konsumen, 

sedangkan general interior tidak berpengaruh signifikan terhadap keputusan pembelian 

konsumen pada Koperasi Serba Usaha RW 05 Bukit Ligar. Store layout memiliki 

pengaruh terbesar diikuti interior display dan exterior. Sedangkan sub variabel general 

interior memiliki pengaruh paling kecil dan tidak signifikan terhadap keputusan 

pembelian konsumen. 

 

Kata kunci: Store Atmosphere, Keputusan Pembelian Konsumen, Konsumen 

Anggota 
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