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ABSTRACT

Zahra Zakiyah Fahira. 2025. The Effectiveness of Padimas Product
Advertising Communication on Morning Show and Afternoon Show Programs. A
Case Study on 106.3 FM Urban Radio Bandung under the guidance of H. Wawan
Lulus Setiawan.

The dominance of digital advertising spending in Indonesia has forced radio
media to adapt and continuously improve the effectiveness of advertising
Communication to remain relevant and appealing to both advertisers and listeners.
One of the efforts undertaken is through the placement of advertisements on
flagship programs tailored to the characteristics of the audience. 106.3 FM Urban
Radio has Morning Show and Afternoon Show programs that serve as prime-time
slots for advertising Padimas cupcake products.

The purpose of this study is to describe the effectiveness of Padimas product
advertising Communication on the Morning Show and Afternoon Show programs
based on the EPIC Model dimensions and the level of effectiveness of each EPIC
Model dimension on the Morning Show and Afternoon Show programs at 106.3 FM
Urban Radio. This study uses a case study method with a quantitative approach.
Data was collected through observation, questionnaires, interviews, and literature
review with descriptive quantitative data analysis.

The vresults show that both programs have effective advertising
Communication based on the EPIC Model dimensions, which are categorized as
quite effective. The Morning Show program obtained an EPIC rate of 289.95, while
the Afternoon Show program obtained an EPIC rate of 266.43. The Impact
dimension had the highest average score, while the Communication dimension had
the lowest average score in the Morning Show program. Meanwhile, in the
Afternoon Show program the Persuasion dimension had the highest average score,
and the Empathy dimension had the lowest average score. These findings indicate
that the Morning Show program has a slightly higher level of advertising
Communication effectiveness for the Padimas Cup Cake product compared to the
Afternoon Show program, supported by the characteristics of the audience,
broadcasting style, and the Morning Show program concept that is more suitable
for the morning audience segment.

Keyword : Advertising Effectiveness, Radio, EPIC Model
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ABSTRAK

Zahra Zakiyah Fahira. 2025. Efektivitas Komunikasi Iklan Produk Padimas
pada Program Morning Show dan Afternoon Show. Studi Kasus pada 106,3 FM
Urban Radio Bandung di bawah bimbingan H. Wawan Lulus Setiawan.

Dominasi belanja iklan digital di Indonesia membuat media radio harus
beradaptasi dan terus meningkatkan efektivitas komunikasi iklan agar tetap relevan
dan diminati oleh pengiklan maupun pendengar. Salah satu upaya yang dilakukan
adalah melalui penempatan iklan pada program unggulan yang disesuaikan dengan
karakteristik pendengar. 106,3 FM Urban Radio memiliki program Morning Show
dan Afternoon Show yang menjadi program prime time dalam mengiklankan produk
Padimas Cup Cake.

Tujuan penelitian ini adalah untuk menggambarkan efektivitas komunikasi
iklan produk Padimas pada program Morning Show dan Afternoon Show
berdasarkan dimensi EPIC Model dan seberapa besar tingkat efektivitas setiap
dimensi EPIC Model pada program Morning Show dan Afternoon Show di 106,3
FM Urban Radio. Penelitian ini menggunakan metode studi kasus dengan
pendekatan kuantitatif deskriptif. Data dikumpulkan melalui observasi, kuesioner,
wawancara dan studi pustaka dengan analisis data kuantitatif secara deskriptif.

Hasil penelitian menunjukkan bahwa kedua program memiliki efektivitas
komunikasi iklan berdasarkan dimensi EPIC Model yang termasuk dalam kategori
cukup efektif. Program Morning Show memperoleh EPIC rate sebesar 289,95
sedangkan program Afternoon Show memperoleh EPIC rate sebesar 266,43.
Dimensi Impact menjadi dimensi dengan skor rata-rata tertinggi dan dimensi
Communication menjadi dimensi dengan skor rata-rata terendah pada program
Morning Show. Sedangkan, pada program Afternoon Show dimensi Persuasion
memiliki skor rata-rata tertinggi dan dimensi Empathy memiliki skor rata-rata
terendah. Temuan ini menunjukkan bahwa program Morning Show memiliki
tingkat efektivitas komunikasi iklan produk Padimas Cup Cake yang sedikit lebih
tinggi dibandingkan program Afternoon Show, yang didukung oleh karakteristik
pendengar, gaya penyiaran, serta konsep program Morning Show yang lebih sesuai
dengan segmen pendengar pagi hari.

Kata Kunci: Efektivitas Iklan, Radio, EPIC Model
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