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ABSTRACT

HAIKAL PADLI. 2025. Designing a Social Media Communication Strategy
for Instagram @Wanadri_Coop in Building the Image of Cooperatives in the Eyes of
Gen Z. This case study was conducted on the Wanadri Extended Family Cooperative
(KKB Wanadri) under the guidance of Ami Purnamawati and Diyani Fauzyah.

This research was motivated by the low response to the content of the
@wanadri_coop Instagram account from KKB Wanadri members and non
cooperative Gen Z members. Unplanned and algorithm inappropriate content made it
difficult to convey information effectively. Despite utilising Instagram's collaboration
features and promotion through WhatsApp and word of mouth, the results were till
not optimal. The lack of communication strategies and human resources has become
an obstacle in forming a positive image of the cooperative.

This study aims to describe the Instagram @wanadri_coop social media
communication strategy in building the cooperative's image in the eyes of Generation
Z, identify effortsto create a positive image through social media, and design a social
media communication strategy development model. The method used is a case study
with a descriptive approach. This communication strategy is an opportunity to
achieve the cooperative's communication objectives and encourage member
participation and transactions.

The results of the study show that the SRKEL-Z model can be used as a
reference for the Instagram @wanadri_coop social media communication strategy,
which consists of four main pillars. Share, Optimise, Manage, and Engage. Messages
are conveyed through curated content and uploaded consistently to build a
cooperative narrative that is relevant to Generation Z. Although the image of
cooperatives among young people is still limited to savings and loans and is
considered unattractive, the Instagram account @wanadri_coop has shown a fairly
positive image. Additionally, the Wanadri Cooper ative also implements the Four Step
Public Relations approach in building a postive image, namely problem
identification, planning, communication implementation, and programme evaluation,
to enhance communication effectiveness and the cooperative's appeal to the younger
generation.

Keywords. Communication Strategy, | nstagram Social Media, | mage, Cooper ative,
Generation Z, Sirkel-Z



ABSTRAK

HAIKAL PADLI. 2025. Rancangan Strategi Komunikas Media Sosia Instagram
@Wanadri_Coop dalam Membangun Citra Koperas di Mata Gen Z. Studi kasus ini
dilakukan pada Koperasi Keluarga Besar Wanadri (KKB Wanadri) di bawah
bimbingan Ami Purnamawati dan Diyani Fauziyah.

Penelitian ini dilatarbelakangi oleh rendahnya respon terhadap konten akun
Instagram @wanadri_coop dari anggota KKB Wanadri dan generasi Z non anggota
koperasi. Konten yang tidak terencana dan tidak sesuai algoritma membuat informasi
sulit tersampaikan dengan baik. Meskipun telah memanfaatkan fitur kolaborasi
Instagram dan promosi melalui WhatsApp serta word of mouth, hasilnya masih belum
optimal. Kurangnya strategi komunikasi dan SDM menjadi hambatan dalam
membentuk citrakoperasi yang positif.

Penelitian ini bertujuan mendeskripsikan strategi komunikasi media sosial
Instagram @wanadri_coop dalam membangun citra koperasi di mata generasi Z serta
mengidentifikasi upaya menciptakan citra positif melalui media sosial 1alu merancang
model pengembangan strategi komunikas media sosial. Metode yang digunakan
adalah studi kasus dengan pendekatan deskriptif. Strategi komunikas ini menjadi
peluang untuk mencapai tujuan komunikasi koperasi, serta mendorong partisipasi dan
transaks anggota.

Hasil penelitian menunjukkan bahwa model SRKEL-Z dapat dijadikan acuan
untuk strategi komunikasi media sosial Instagram @wanadri_coop, yang terdiri dari
empat pilar utama: Share, Optimize, Manage, dan Engage. Pesan disampaikan
melalui konten terkurasi dan diunggah secara konsisten untuk membangun narasi
koperasi yang relevan bagi generasi Z. Meskipun citra koperasi di kalangan generasi
muda masih terbatas pada aspek simpan pinjam dan dianggap kurang menarik, akun
Instagram @wanadri_coop telah menunjukkan citra yang cukup positif. Selain itu,
Koperass Wanadri juga menerapkan Four Step Public Relations dalam membangun
citra positif, yakni identifikas masalah, perencanaan, pelaksanaan komunikasi, dan
evaluasi program, guna meningkatkan efektivitas komunikas serta daya tarik
koperasi bagi generasi muda.

Kata Kunci: Strategi Komunikasi, Media Sosial Instagram, Citra, Koperas,
Generas Z, Sirkel-Z
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