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ABSTRACT 

SYIFA ALFIANI DEWI. 2026. The Influence of Marketing Funnel on 

Consumer Purchasing Decisions on TikTok Shop (A Case Study on the Purchasing 

Decisions of Sheena Hijab Micro, Small and Medium Enterprises (MSME) 

Consumers in Rancaekek, Bandung Regency), under the guidance of Nanik 

Risnawati. 
Sheena Hijab is an MSME selling instant hijab in Rancaekek, Bandung 

Regency, that has used TikTok Shop since 2022. Rising competition in the Muslim 

fashion industry requires an effective marketing funnel (awareness, consideration, 

conversion) to influence consumer purchasing decisions. 
This study aims to examine the implementation of the marketing funnel, 

consumer purchasing decisions, the influence of the marketing funnel on 

purchasing decisions, and efforts to optimize it at Sheena Hijab. 
A descriptive-verificative quantitative method was employed in this study, 

using questionnaires distributed to 100 respondents selected through the Slovin 

formula with incidental sampling, supported by literature study and documentation. 

The findings indicated that both the marketing funnel and purchasing decision 

variables were categorized as good. The highest score was achieved at the 

conversion stage, while the consideration stage scored relatively lowest. 

Furthermore, the marketing funnel had a positive and significant effect on 

purchasing decisions, contributing 31%, while the remaining 69% was influenced 

by other factors beyond the scope of this study. 
Its implementation still needs optimization, especially strengthening 

consumer interaction at the consideration stage and maintaining affiliate and 

promotional incentives at the conversion stage. 
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ABSTRAK 

SYIFA ALFIANI DEWI. 2026. Pengaruh Marketing Funnel Terhadap 

Keputusan Pembelian Konsumen Di TikTok Shop. Studi Kasus pada UMKM 

Sheena Hijab di Rancaekek, Kabupaten Bandung, di bawah bimbingan Nanik 

Risnawati. 
Sheena Hijab adalah UMKM hijab instan di Rancaekek, Kabupaten 

Bandung, yang menggunakan TikTok Shop sejak 2022. Ketatnya persaingan usaha 

fashion muslim menuntut strategi marketing funnel (awareness, consideration, 

conversion) yang efektif untuk memengaruhi keputusan pembelian konsumen. 
Penelitian ini bertujuan mengetahui penerapan marketing funnel, keputusan 

pembelian konsumen, pengaruh marketing funnel terhadap keputusan pembelian, 

serta upaya optimalisasinya pada Sheena Hijab. 
Metode penelitian yang digunakan adalah kuantitatif deskriptif verifikatif, 

dengan kuesioner kepada 100 responden (rumus Slovin, insidental sampling), serta 

studi kepustakaan dan dokumentasi. Hasil penelitian menunjukkan marketing 

funnel dan keputusan pembelian berada pada kategori baik, tertinggi pada tahap 

conversion dan relatif paling rendah pada tahap consideration. Marketing funnel 

berpengaruh positif dan signifikan terhadap keputusan pembelian sebanyak 31%, 

sisanya 69% dipengaruhi faktor lain di luar penelitian ini. 
Penerapannya masih perlu dioptimalkan, terutama memperkuat interaksi 

konsumen pada tahap consideration dan mempertahankan program afiliasi serta 

insentif promosi pada tahap conversion. 
 
 
Kata Kunci: Marketing Funnel, Keputusan Pembelian, TikTok Shop 
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