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ABSTRACT 

 

Dirham Noor Syifa. 2025. The Influence of Perceived Ease of Use, 

Perceived Usefulness, and Perceived Risk on QRIS User Satisfaction. A Case Study 

at Bank Indonesia West Java Representative Office, under the guidance of  Deddy 

Supriyadi. 

This study aims to analyze the influence of Perceived Ease of Use, Perceived 

Usefulness, and Perceived Risk on user satisfaction with QRIS (Quick Response 

Code Indonesian Standard) among members of Generasi Baru Indonesia (GenBI) 

in West Java. The research employs a quantitative associative approach using a 

survey method through questionnaires distributed to 86 respondents from a total 

population of 615 GenBI members. Data were analyzed using validity tests, 

reliability tests, classical assumptions (normality, multicollinearity, 

heteroscedasticity), and multiple linear regression with SPSS v.27. 

The results indicate that the three variables simultaneously exert a 

significant influence, with an F-statistic > F-table (119.717 > 2.716) and a 

significance probability of 0.000 < 0.05. The Adjusted R² value was 0.807 (80.7%), 

indicating that the remaining 19.3% is influenced by other variables not examined 

in this study. Partially, Perceived Ease of Use (X1) negatively impacts satisfaction 

(β = -0.058), while Perceived Usefulness (X2; β = 0.867) and Perceived Risk (X3; 

β = 0.458) positively affect user satisfaction (Y). 

In the context of QRIS user satisfaction among GenBI members who 

represent Generation Z this case reflects expectation confirmation where 

satisfaction arises when benefits (usefulness) and risk security exceed initial 

expectations, even if ease of use ceases to be a determining factor. 

 

Keywords: QRIS, User Satisfaction, Perceived Ease of Use, Perceived 

Usefulness, Perceived Risk. 
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ABSTRAK 

 

Dirham Noor Syifa. 2025. Pengaruh Perceived Ease of Use, Perceived 

Usefulness, dan Perceived Risk Terhadap Kepuasan Pengguna QRIS. Studi Kasus 

Pada KPw Bank Indonesia Jawa Barat, dibawah bimbingan Deddy Supriyadi. 

Penelitian ini bertujuan menganalisis pengaruh Perceived Ease of 

Use (kemudahan penggunaan), Perceived Usefulness (persepsi manfaat), 

dan Perceived Risk (persepsi risiko) terhadap kepuasan pengguna QRIS (Quick 

Response Code Indonesian Standard) pada anggota Generasi Baru Indonesia 

(GenBI) Wilayah Jawa Barat. Penelitian menggunakan pendekatan kuantitatif 

asosiatif dengan metode survei melalui kuesioner terhadap 86 responden dari total 

populasi 615 anggota GenBI. Data dianalisis menggunakan uji validitas, 

reliabilitas, asumsi klasik (normalitas, multikolinearitas, heteroskedastisitas), serta 

regresi linier berganda dengan bantuan SPSS v.27.  

Hasil penelitian menunjukkan bahwa ketiga variabel berpengaruh 

signifikan secara simultan dengan nilai F hitung > F tabel dengan persamaan nilai 

119,717 > 2,716 dan tingkat signifikansi atau nilai probability 0,000 < 0,05 dengan 

perolehan nilai Adjusted R Square (R2) yaitu sebesar 0,807 atau 80,7%, artinya 

sisanya sebesar 19,3% dipengaruhi variabel lain yang tidak dijelaskan dalam 

penelitian ini. Sedangkan secara parsial, variabel perceived ease of use (X1) 

memiliki pengaruh yang negatif dengan nilai β = -0,058, sementara variabel 

perceived usefulness (X2) dengan nilai β = 0,867 dan perceived risk (X3) sebesar β 

= 0,458 berpengaruh positif terhadap variabel kepuasan pengguna (Y). 

Pada kasus kepuasan pengguna QRIS dengan objek dikhususkan pada 

GenBI sekaligus yang mewakili generasi Z ini mencerminkan adanya konfirmasi 

ekspektasi dari kepuasan yang muncul ketika manfaat (usefulness) dan keamanan 

risiko melebihi ekspektasi awal, sekalipun kemudahan (ease of use) tidak lagi 

menjadi faktor penentu. 

 

Kata kunci: QRIS, Kepuasan Pengguna, Perceived Ease of Use, Perceived 

Usefulness, Perceived Risk. 
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