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ABSTRACT 

 

 Nur Aulia Dewi, 2024. Influence of Brand Image and Product Quality Of 
Perhutani Drinking Water On Cooperative Member’s Purchase Interest of Primary 

Cooperative of Perum Perhutani Employees Unit III West Java. Under the 
Guidance of H. Indra Fahmi. 

 This study aims to determine whether the brand image and product quality of 
Perhutani drinking water affect the buying interest of cooperative members. The 
research method used is quantitative method. while the data collection technique is 
using interviews, questionnaires. The data analysis technique uses descriptive 
statistics, normality test, validity test, reliability test, multicollinearity test, 
heteroscedasticity test, multiple regression analysis test, determination coefficient 
test, t test and f test. 

The results of this study which show that brand image affects the buying 
interest of members where it has a t value of 9.331> t table 1.988 and a significant 
value of 0.00 < 0.05. Then for the product quality variable on member buying 
interest, it also has a significant effect where it has a t value of 11.561> t table 
1.988 and a significant value of 0.00 <0.05. 
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ABSTRAK 

 

Nur Aulia Dewi, 2024. Pengaruh Citra Merek Dan Kualitas Produk Air 
Minum Perhutani Terhadap Minat Beli Anggota Koperasi. Studi Kasus Koperasi 
Primer Karyawan Perum Perhutani Unit III Jawa Barat. Di bawah bimbingan H. 
Indra Fahmi. 

Penelitian ini bertujuan untuk mengetahui apakah citra merek dan kualitas 
produk air minum perhutani berpengaruh terhadap minat beli anggota koperasi. 
Metode penelitian yang digunakan yakni metode kuantitatif. adapun Teknik 
pengumpulan data yakni menggunakan wawancara, kuesioner. Teknik analisis data 
menggunakan statistik deskriptif, uji normalitas, uji validitas, uji realibilitas, uji 
multikoliniearitas, uji heterokedastisitas, uji analisis regresi berganda, uji koefisien 
determinasi, uji t dan uji f. 

Hasil dari penelitian ini dimana menunjukkan bahwa citra merek 
berpengaruh terhadap minat beli anggota dimana memiliki niali t hitung sebesar 
9,331 > t tabel 1,988 serta nilai signifikan 0,00 < 0,05. Lalu untuk variabel kualitas 
produk terhadap minat beli anggota pun berpengaruh signifikan dimana memiliki 
nilai t hitung sebesar 11,561 > t tabel 1,988 serta nilai signifikan 0,00 <0,05. 

 

 

Kata Kunci : Citra Merek, Kualitas Produk, Minat Beli Anggota  
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