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ABSTRACT 

ANDINI MENTARI GUNAWAN, 2023. Analysis of Retailing Marketing Mix Strategy in an 
Effort to Increase Member Shopping Participation (Case Study of Dharma Nirmala 
Mandiri Cikutra Cooperative, Bandung City), under the supervision of H. Gijanto Purbo 
Suseno and Abdul Hakim. 

 Dharma Nirmala Cooperative is a type of consumer cooperative that has 
members consisting of former PD hygiene employees who have been appointed as 
employees of the Bandung city environmental service, state civil apparatus and Non ASN 
who work at the environmental service, cooperative managers and the general public. 
The problem faced is that the decline in transaction volume in the Dharma Nirmala 
Mandiri Cooperative trading unit in recent years has become a problem faced by 
cooperatives which is thought to be due to the retailing marketing mix strategy 
implemented by the trading unit that is not in accordance with the wishes of members.  

 Therefore, this study aims to determine how the retailing marketing mix strategy 
in the commercial unit, member responses to the implementation of the retailing 
marketing mix strategy, and how to increase member shopping participation through the 
retailing marketing mix strategy. This research uses a problem approach with theories of 
operations, business management, marketing, retail, retail marketing mix, and member 
participation. 

 The research method uses descriptive with a case study approach. Sampling 
conducted in this study was by accidental method, which is based on the ease of 
conducting research, namely 43 respondents from members. Primary data was collected 
from questionnaires and interviews which were then processed with score techniques 
and descriptive analysis. 

 The results of this study indicate that the implementation of the retailing 
marketing mix strategy has not been carried out as well as possible by the cooperative, 
because the cooperative has not thought about doing it. cooperatives only rely more on 
members shopping with shopping vouchers obtained when borrowing in the savings and 
loan unit, Retailing marketing mix based on member responses is stated to be included in 
the criteria quite well. However, there are several indicators that must be considered in 
the future, namely regarding products that fall into unfavorable criteria due to the lack 
of diversity of products sold, efforts that need to be made by the cooperative to increase 
member shopping participation, namely by maximizing it through the retailing mix 
strategy. 
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ABSTRAK 

 

ANDINI MENTARI GUNAWAN, 2023. Analisis Strategi Retailing Marketing Mix Dalam 
Upaya Meningkatkan Partisipasi Belanja Anggota (Studi Kasus Koperasi Dharma Nirmala 
Mandiri Cikutra Kota Bandung), dibawah dosen pebimbing H. Gijanto Purbo Suseno dan 
Abdul Hakim. 

 Koperasi Dharma Nirmala merupakan jenis koperasi konsumen yang memiliki 
anggota terdiri dari pegawai eks PD kebersihan yang telah diangkat menjadi pegawai 
dinas lingkungan hidup kota bandung, aparatur sipil negara dan Non ASN yang bekerja di 
dinas lingkungan hidup, pengelola koperasi dan masyarakat umum. Permasalahan yang 
dihadapi yaitu menurunnya volume transaksi pada unit niaga Koperasi Dharma Nirmala 
Mandiri dalam beberapa tahun ini menjadi masalah yang dihadapi koperasi yang diduga 
karena strategi retailing marketing mix yang dilaksanakan oleh unit niaga kurang sesuai 
dengan keinginan anggota.  

 Maka dari itu penelitian ini bertujuan untuk mengetahui bagaimana strategi 
retailing marketing mix pada unit niaga, tanggapan anggota terhadap implementasi 
strategi retailing marketing mix, dan Bagaimana upaya meningkatkan partisipasi belanja 
anggota melalui strategi retailing marketing mix. Penelitian ini menggunakan 
pendekatan masalah dengan teori-teori perkoperasian, manajemen bisnis, pemasaran, 
retail, bauran pemasaran ritel, dan partisipasi anggota. 

 Metode penelitian menggunakan deskriptif dengan pendekatan studi kasus. 
Pengambilan sampel yang dilakukan dalam penelitian ini adalah dengan metode 
aksidental, yaitu berdasarkan kemudahan untuk melakukan penelitian, yaitu 43 
responden berasal dari anggota. Data primer dikumpulkan dari kuesioner dan 
wawancara yang kemudian diolah dengan Teknik skor dan analisis deskriptif. 

 Hasil penelitian ini menunjukan pelaksanaan strategi retailing marketing mix 
belum dilakukan sebaik mungkin oleh koperasi, karena koperasi belum memikirkan 
untuk melakukakannya. koperasi hanya lebih mengandalkan anggota berbelanja dengan 
voucer berbelanja yang didapatkan ketika meminjam diunit simpan pinjam, Retailing 
marketing mix berdasarkan tanggapan anggota dinyatakan masuk kedalam kriteria cukup 
baik. Namun terdapat beberapaa indikator yang harus diperhatikan kedepannya yaitu 
mengenai produk yang masuk kedalam kriteria kurang baik dikarenakan kurangnya 
keberagaman produk yang dijual, upaya yang perlu dilakukan oleh pihak koperasi untuk 
meningkatkan partisipasi belanja anggota yaitu dengan memaksimalkannya memalalui 
strategi retailing mix. 

 

 

Kata Kunci: Strategi Ritel, Bauran Pemasaran Ritel, Partisipasi Anggota 
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