
124 
 

 

 

DAFTAR PUSTAKA 

Ahmed, P. K., & Rafiq, M. 2003. Internal marketing issues and challenges. 
European Journal of Marketing, 37(9), 1177–1186. 

Aisyah, S. N., & Ardiana, D. 2024. Konsep dasar ilmu manajemen (A. Ishartadi, 
Ed.). Yogyakarta: Anak Hebat Indonesia. 

Aristyanto, E., Nanda, A. S., & Hasan, A. F. 2019. Pengaruh komitmen dan 
kepercayaan terhadap kepuasan nasabah bank syariah di Surabaya. Perisai: 
Islamic Banking and Finance Journal, 3(1), 1–18. 
https://doi.org/10.21070/perisai.v3i1.1981 

Berry, L. L. 1983a. Relationship marketing. Chicago, IL: American Marketing  

Berry, L. L. 1983b. Relationship marketing. In L. L. Berry, G. L. Shostack, & G. 
D. Upah (Eds.), Emerging perspectives on services marketing. Chicago, IL: 
American Marketing Association. 

Clark, B. H. 1999. Marketing performance measures: History and 
interrelationships. Journal of Marketing Management, 15(8), 711–732. 

Dick, A. S., & Basu, K. 1994. Customer loyalty: Toward an integrated conceptual 
framework. Journal of the Academy of Marketing Science, 22(2), 99–113. 

Fitri, R., & Rusman, Y. n.d. Pengaruh pemasaran relasional terhadap loyalitas 
franchisee pada usaha waralaba lokal ayam goreng. 

Government of Indonesia. 1992. Undang-Undang Republik Indonesia Nomor 25 
Tahun 1992 tentang Perkoperasian. 

Griffin, J. 2005. Customer loyalty: How to earn it, how to keep it. New York: 
Jossey-Bass. 

Grönroos, C. 1990. Service management and marketing: Managing the moments of 
truth in service competition. Lexington, MA: Lexington Books. 

Hasibuan, M. S. P. 2011. Principles of management. Jakarta: Bumi Aksara. 

International Cooperative Alliance. 1995. Statement on the cooperative identity. 

Kotler, P. 2009. Marketing management (19th ed.). Jakarta: Erlangga. 

Kotler, P., & Keller, K. L. 2016. Marketing management (15th ed.). Harlow, Essex: 
Pearson Education Limited. 

124 

https://doi.org/10.21070/perisai.v3i1.1981


125 
 

 

Kotler, P., Kartajaya, H., & Setiawan, I. 2006. Marketing 3.0: From products to 
customers to the human spirit. Hoboken, NJ: John Wiley & Sons. 

Morgan, R. M., & Hunt, S. D. 1994. The commitment-trust theory of relationship 
marketing. Journal of Marketing, 58(3), 20–38. 
https://doi.org/10.1177/002224299405800302 

Ndubisi, N. O. 2007. Relationship marketing and customer loyalty. Marketing 
Intelligence & Planning, 25(1), 98–106. 

Oliver, R. L. 1997. Satisfaction: A behavioral perspective on the consumer. New 
York: McGraw-Hill. 

Ramudi, A. 2022. Membangun koperasi didalam sistem ekonomi pasar. Koaliansi: 
Cooperative Journal, 1(1), 51–54. 

Sitio, A., & Tamba, H. 2001. Koperasi: Teori dan praktik. Jakarta: Erlangga. 

Sofiana, A. I. 2015. Pengaruh pemasaran relasional terhadap loyalitas nasabah 
bank. 

Sudaryono. 2016. Pengantar bisnis: Teori & contoh kasus. Yogyakarta: Andi 
Offset. 

Sugiyono. 2023. Metode penelitian kuantitatif, kualitatif, dan R&D. Bandung: 
Alfabeta. 

Suryokumoro, H., & Ula, H. 2020. Koperasi Indonesia dalam era MEA dan 
ekonomi digital. Malang, Indonesia: UB Press. 

Tanjung, M. A. 2017. Koperasi dan UMKM: Sebagai fondasi perekonomian 
Indonesia. Jakarta: Erlangga. 

Tjiptono, F. 2019. Pemasaran jasa: Prinsip, penerapan, dan penelitian. 
Yogyakarta: Andi Offset. 

Tynan, C., & McKechnie, S. 2009. Experience marketing: A review and 
reassessment. Journal of Marketing Management, 25(5–6), 501–517. 

 

 

 

 

https://doi.org/10.1177/002224299405800302

