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ABSTRACT

Penti Nopitasari (2020), Implementation of Marketing Mix in Relation to Sales
Volume, a case study at UMKM Mie Ayam Bakso Pak Sulis Pogung which is located
at Jalan Selokan Mataram No. 9 Pogung Kidul RT.11 RW.50, Sinduadi, Mlati,
Sleman, Daerah Istimewa Yogyakarta 55284. This research was supervised by Mrs.
Dra. Hj. Lely Savitri Dewi, M.Si.

UMKM Mie Ayam Bakso Pak Sulis Pogung is engaged in a culinary business,
namely chicken noodles and meatballs, a member of Koperasi Rombongan Mie
Ayam Yogyakarta (KOPAROMIEYO) which is a cooperative built by PT Sriboga
Flour Mill. The business that was founded in 1993 until now, its sales are always
increasing and growing. However, after looking at the sales volume from 2015 to
2019, it is known that the percentage increase in sales is fluctuative. This is thought
to have something to do with the application of the marketing mix.

The purpose and objective of the research is to determine the application of the
marketing mix related to sales volume. In addition, to find out the role of
KOPAROMIEYO in helping to develop the business. The research method used is
a case study with a quantitative approach. The data were collected using a Likert
scale questionnaire. As for the role of the cooperative, open interviews were
conducted with active members.

The results of the Cartesian diagram analysis show that the indicators in
quadrant A are parking lots, promotion through social media and promotion
through banners whose performance is not in accordance with consumer
expectations so that it needs to be improved. Indicators in quadrant B, namely
product quality, product variation,packaging takeaway, the price applied, the price
compared to competitors, business location, partnerships with food delivery service
must be maintained because it is in accordance with consumer expectations. The
indicators in quadrant C are discounted prices, the priority for performance
improvement is low because they are considered less important by consumers and
indicators in quadrant D, namely delivery services are considered excessive in their
implementation but low in consumer expectations so that their future
implementation needs to be adjusted to consumer expectations in order to
streamline resources. As for the role of cooperatives in developing member
businesses, they play a role in determining the selling price, capital from the
savings and loan unit, and training.

Keywords: marketing mix, sales volum
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RINGKASAN

Penti Nopitasari (2020), Implementasi Bauran Pemasaran Dalam Kaitannya
Dengan Volume Penjualan, studi kasus pada UMKM Mie Ayam Bakso Pak Sulis
Pogung yang beralamat di Jalan Selokan Mataram No. 9 Pogung Kidul RT.11
RW.50, Sinduadi, Mlati, Sleman, Daerah Istimewa Yogyakarta 55284. Penelitian
ini di bawah bimbingan Ibu Dra. Hj. Lely Savitri Dewi, M.Si.

UMKM Mie Ayam Bakso Pak Sulis Pogung menekuni usaha di bidang kuliner
yaitu mie ayam dan bakso merupakan salah satu anggota Koperasi Rombongan Mie
Ayam Yogyakarta (KOPAROMIEYO) yang merupakan koperasi binaan PT
Sriboga Flour Mill. Usaha yang berdiri sejak 1993 sampai sekarang ini
penjualannya selalu meningkat dan berkembang. Namun setelah ditilik pada
volume penjualan dari tahun 2015 hingga 2019 diketahui persentase kenaikan
penjualan yang fluktuatif. Hal ini diduga ada kaitannya dengan penerapan bauran
pemasaran.

Maksud dan tujuan dari penelitian adalah untuk mengetahui penerapan bauran
pemasaran yang berkaitan dengan volume penjualan. Selain itu juga untuk
mengetahui peran KOPAROMIEYO dalam membantu mengembangkan usaha.
Metode penelitian yang digunakan adalah studi kasus dengan pendekatan
kuantitantitaf. Data diambil menggunakan kuesioner berbentuk skala likert.
Sedangkan untuk peran koperasi dilakukan wawancara terbuka kepada anggota
aktif.

Hasil analisis diagram kartesius menunjukkan indikator di kuadran A adalah
lahan parkir, promosi melalui media sosial dan promosi melalui spanduk/banner
peformanya belum sesuai dengan harapan konsumen sehingga perlu ditingkatkan.
Indikator di kuadran B yaitu kualitas produk, variasi produk, kemasan takeaway,
harga yang diberlakukan, harga dibandingkan dengan pesaing, lokasi usaha,
kemitraan dengan food delivery service harus dipertahankan karena telah sesuai
dengan harapan konsumen. Indikator di kuadran C yaitu potongan harga, prioritas
peningkatan peformanya rendah karena dianggap kurang penting oleh konsumen
dan indikator di kuadran D yaitu layanan pesan antar dinilai berlebihan dalam
pelaksanaannya namun rendah harapan konsumen sehingga pelaksanannya ke
depan perlu disesuaikan dengan harapan konsumen agar dapat mengefisiensikan
sumber daya. Sedangkan untuk peran koperasi dalam mengembangkan usaha
anggota berperan dalam penentuan harga jual, permodalan dari unit simpan pinjam,
dan pelatihan.

Kata kunci: bauran pemasaran, volume penjualan
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